
 

 

 
Job Title  Group Business Development Manager (November 2019) 
Reporting to:  Owner Partners 
Liaison:  Owner Partners, Practice Managers and Staff, Suppliers, Business Partners 
 
 

Overall Role:  

 
An exciting opportunity to take responsibility for marketing, business development and change 
management, within a cluster of family dental practices in Yorkshire, working alongside existing 
practice managers. 
 

Specific Responsibilities:  

 

Planning/Direction/Managing Change: 

❖ Analyse and understand the group business, regional dental market and patient expectations 
❖ Draw up robust plans and recommendations for development of each practice and the group 
❖ Implement agreed change projects and deliverables within budget and within timescales 
❖ Keep up to date with changing technology to maximise efficiency of the group 

 
Patient Care: 
 

❖ Ensure professional, consistent and robust patient journey is in place for all practices 
❖ Maintain and develop a strong understanding of patient needs and loyalty 
❖ Review and implement protocols/procedures to ensure the team maintains excellent 

relationships with patients while delivering high standards of clinical care 
❖ Continuous Improvement in patient care, communication and facilities 
❖ Customer service standards/training 
❖ Manage & develop treatment co-ordinator roles across the group resulting in increased uptake 

of treatment plans 
❖ Support front-office teams with patient service as required 
❖ Provide Cover for operational management team as required 
❖ Ensure patient communication is professional, efficient and effective, including appointment 

recall 
 
 
Practice promotion and Strategy: 
 

❖ Interpret and present marketing success/areas for improvement using appropriate KPIs 
❖ Manage and promote Patient Finance schemes 
❖ Manage and promote Patient Dental Plans 
❖ Marketing strategy/brand development to include strategy for new patient recruitment 
❖ Recommend and manage appropriate marketing budgets 
❖ Ensure the practices retain optimum number of loyal patients 
❖ Recommend and implement promotional strategies to achieve financial objectives without 

adversely impacting customer care 
❖ Develop and maintain content of all patient literature 
❖ Develop patient case-study portfolio 
❖ Actively promote the practice group through networking and appropriate external 

promotion/PR 
❖ Effective management of social media including FaceBook, Twitter and Instagram 
❖ Maintain content of the group website and blogs 
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Suggested qualifications:  
 

❖ Education to degree level or equivalent 
❖ Marketing/Management qualification 
❖ Membership of an appropriate professional body 
❖ Evidence of Ongoing Continuing Professional Development 

 
Beneficial experience: 
 

❖ Minimum of 5 years marketing experience 
❖ Evidence of effective delegation 
❖ Previous health sector experience 
❖ Knowledge of quality systems and key performance indicators 
❖ Working with teams across different sites 

 
Personal attributes: 
 

❖ Able to work and communicate effectively with business owners 
❖ Calm and able to work under pressure 
❖ Highly organised and able to prioritise workloads 
❖ Dependable and flexible 
❖ Good interpersonal and communication skills 
❖ Team player 
❖ Highly motivated and able to empower others 
❖ High expectations of self and others 
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